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Schedule at a Glance 
 
 

Thursday, September 29 
 
6:00-8:00 PM   Registration & Opening Reception at the Columbus Marriott  
    (Followed by dinner on your own) 
 
 
Friday, September 30 
 
8:00-9:00 AM   Registration 
 
9:00 AM   Welcome and Announcements 
 
9:15-10:15AM  Keynote Speaker, Rebecca Bush, Columbus Museum 
 
10:30-11:45AM  Tour of Springer Opera House, including the Costume Shop 
 
11:45 AM   Silent Auction and Vendor Display Open 
 
12:15-1:45 PM  Annual Meeting and Box Lunch 
 
1:45-3:15 PM   Paper Presentations 

• History of Swimwear: From Bare Ankles to Bare Midriff, Leigh 
Southward, University of Arkansas 

• Analysis of the Burial Cap of a mid-Nineteenth Century African 
American Woman from Queens, New York, Jenna Kuttruff, 
Louisiana State University 

• Closet Cosplay: Everyday expressions of science fiction and 
fantasy fandom among women, Dina Smith, Casey Stannard & 
Jenna Tedrick-Kuttruff 

 
3:15-3:30 PM  Break/Silent Auction 
 
3:30-4:00 PM  Paper Presentation 

• Textiles and the 19th Century General Store:  Newspaper 
Advertisements and Daybook Sales Records, Diane Barnard, 
Auburn University 

 
4:00-8:00 PM  Free Time and Dinner on your own 
 
8:00 PM   Board Meeting at the home of Kristen Miller Zohn  
    (807 2nd Avenue, Columbus, Georgia 31901)  



Saturday October 1 
 
10:00-12:00    Paper Presentations 

• How Girls Define Sexy Clothes:  A Literature Review, Kimberly 
Miller-Spillman, University of Kentucky 

• Cosmetic Counter Connotations for Millennial Black Women 
and Beauty, Jaleesa Reed and Katalin Medvedev, The 
University of Georgia 

 
12:00-1:00 PM  Buffet Lunch 
 
1:00 PM    Silent Auction closes 
 
1:00-2:30 PM  Paper Presentations 

• Vogue Magazine Covers and Art Movements-1920s America, 
Ann Beth Presley, Auburn University 

• A Small Town’s House of Fashion:  Marketing the Estes-Parks 
Store 1922-1928, Carrie Helm Cox, Western Kentucky 
University 

 
2:30-2:45 PM  Break 
 
2:45-3:45 PM  Walking Tour of downtown Columbus  
  
5:00-8:00 PM  Closing Reception at the home of Kristen Miller Zohn  
    (807 2nd Avenue, Columbus, Georgia 31901) 
 
 
Sunday October 2 
 
1:30-2:30 PM  Tour of The Columbus Museum, 1251 Wynnton Road 
    Columbus, Georgia  706-748-2562     
    www.columbusmuseum.org 
 

OR 
 

1:30-2:30 PM  Tour of the National Infantry Museum, 1775 Legacy Way,  
    Columbus, Georgia   706-685-5800 
    www.nationalinfantrymuseum.org 
 
 
 
 
 
 
 

http://www.columbusmuseum.org/
http://www.nationalinfantrymuseum.org/


 
 

Keynote Information 
 

Rebecca Bush, Curator of History 
Columbus Museum 

 
Columbus Museum's Curator of History, Rebecca Bush, will speak about the founding of 
Columbus as a manufacturing center on the fall line of the Chattahoochee River in 1828 and 
the establishment of textile mills over the next half century.  Bush will discuss how the 
changing times led to the production of various types of textiles for clothing, from osnaburg to 
Confederate uniforms and denim. 
  
Rebecca Bush leads the Columbus Museum’s regional history program, which encompasses 
dynamic collections and exhibitions focused on the Chattahoochee Valley in a museum with a 
dual mission of American art and regional history. Rebecca earned an M.A. in Public History 
and a Certificate in Museum Management from the University of South Carolina and a B.A. in 
History from Kansas State University.  She has curated numerous fascinating exhibitions, 
including Chattahoochee Cookin’, Shalom Y’all: the Valley’s Jewish Heritage, and Dark 
Fashion: Victorian Mourning to Today’s Gothic Style.   

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



History of Swimwear:  From Bare Ankles to Bare Midriffs 
Leigh Southward, University of Arkansas 

 
Introduction 

 
 As we all know and have noticed over the years, women’s swimwear has come a very 
long way. From bare ankles to bare midriffs, the swimsuit has acted as a clothing barometer of 
our times.  Today, it is an unstoppable force that has reached an all-new meaning.  

 
Literature Review 

 
Annette Kellerman was arrested for public indecency in Massachusetts in 1907 for 

wearing a one-piece swimsuit that included above the knee shorts.  Showing her legs was 
scandalous as Victorian-era women were expected to swim in knee-length puffed-sleeved 
dresses worn over bloomers made of black wool (Johns, 1953). Today swimming is a spring 
and summer essential activity that most take for granted. In the early 1900’s swimming for 
women was not only practically impossible, but uncomfortable and dangerous.  When going in 
the water, women generally had on more clothes then what they wore on dry land.   

 
Origins of the modern day bikini date back to Ancient Rome, where women wore a 

subligaria (loincloth) and a strophium (bra) for athletic activities that resembled female 
undergarments that we see today (Tortora and Marcketti, 2015).  However, the swimwear 
industry has evolved many times from what the Ancient Romans wore to Kellerman’s one-
piece, to the scantily clad models of today.   

 
By the 1920s women were wearing a one-piece suit with even less coverage than the one 

that got Kellerman arrested.  It was a boyish style suit of knitted unshrinkable wool jersey that 
was first manufactured in Australia, then picked up by manufacturers on the west coast of the 
United States.  Hollywood also encouraged the adoption and popularization of swimwear 
(Schmidt, 2012).   

 
After World War II, many American designers began to include swimsuits in their 

women’s sportswear collections.  Teenage beach party goers appeared in the 1960s and 
throughout the decades of the 20th Century, swimwear has endured (Schmidt, 2012). 
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Analysis of the Burial Cap of a Mid-Nineteenth Century 
African American Woman from Queens, New York 
Jenna Tedrick Kuttruff, Ph.D., Louisiana State University 

 
In 2011, a Fisk mummiform-shaped, cast iron coffin was discovered in Queens, New York, 

containing the body of an African-American woman, who had apparently died from smallpox. 
The discovery of the "Queens Mummy" was the result of a forensic investigation of a reported 
body uncovered during the construction on a site that had been used by the local African-
American community as a cemetery. The cemetery was founded by free blacks in 1828 
and used until about 1930.  This presentation provides a brief overview and description of the 
textile and clothing items recovered from the burial, but focuses on the construction of the lady’s 
cap worn by the deceased. 

 
The woman was wearing knit stockings and an ankle-length chemise (or night gown) was 

worn next to the body.   Over this was placed a knee-length robe with a previously repaired rip 
near the hem.   This garment had been altered for the burial by removing the original sleeves and 
adding exceptionally long, straight sleeves so it would serve as a shroud.   One silk ribbon that 
had been tied around her arm with a bow was recovered.   The woman was wearing a carved 
comb in her hair that is possibly made of tortoise shell.   Over that she wore a fabric cap that tied 
under her chin and had ruffles framing her face.   All sewing used in the construction of the 
garments was done by hand rather than by machine sewing. 

 
The information gained from the analysis of the clothing and textile items from this burial 

has been compared to historical evidence from the period and to previously recovered and 
analyzed textile remains from mid-nineteenth century American burials.  The burial cap is 
compared with period, post mortem photographs and a young girl’s burial bonnet. 

 

 
CT scan of burial cap and hair comb taken at the 

Hackensack Medical Center. 
Shows the circular metallic residue in the cap and 

the bow at center back 
 

 
Back of burial cap after wet cleaning.   Shows the 

circular back and bow at center back 
(indicated by arrow). 

 

 



Closet Cosplay: Everyday expressions of science fiction 
and fantasy fandom among women  

Dina C. Smith, Casey R. Stannard, & Jenna Tedrick-Kuttruff 
Louisiana State University 

 
The purpose of the research was to explore the motivations of female fans for 

participating in everyday cosplay or closet cosplay and wearing other forms of fandom dress in 
everyday settings. Motivations for wearing fandom dress were briefly mentioned by other 
authors while focusing their research on other topics including costumes worn at ComiCon and 
Cosplay conventions (Chen 2007; Taylor 2009) or handicrafts (Cherry 2013). One researcher 
analyzed the dress practices and motivations for wearing Twilight fan dress within a fan 
convention setting (Shipley 2010). A few examples found in previous literature demonstrated 
that women choose to wear inconspicuous fandom dress (IFD) (Cherry 2013; Shipley 2010). 
However, little information has been provided regarding female fans’ motivations for wearing 
specific types of fan dress and the various social settings and contexts in which they wear them. 

 
  Thirty-one qualitative online interviews were conducted with females who wore fandom 
dress related to science fiction and fantasy films and television series. The interview data were 
analyzed using NVivo qualitative analysis software and the constant comparison method. 
Using Goffman’s (1959) Dramaturgy, personal motivations, social motivations, and personal 
meanings female fans assigned to their dress were uncovered. Participants also engaged in 
impression management within some settings, in which they chose to wear no fandom dress, 
limited the amount of fandom dress worn, or wore IFD. Some participants managed 
impressions due to concerns tied to science fiction and fantasy fan stereotypes (Jenkins 2013), 
while most participants were concerned with dressing appropriately for the situation (Guy and 
Banim 2000).  
 
 This presentation will focus primarily on the motivations connected to wearing closet 
cosplay, combinations of garments and accessories inspired by science fiction and fantasy 
characters or film or television series. Everyday cosplay or closet cosplay may entail wearing 
dress items that directly reference a character, film, or television series through imagery or text 
(direct), dress items that indirectly reference a character, film, or television series through 
design, (i.e., shape, color, or simply the name of the item [indirect]), or a combination of direct 
and indirect dress items (see Figure 1).  



 
 
Figure 1. Participant Kaylee wore a closet cosplay that consisted of “Star Trek gold dangle 
Starfleet earrings,” which form the shape of the series’ main logo (direct), and a fashionable 
H&M dress that “screamed Star Trek” to her (indirect) 
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Textiles and the 19th Century General Store: 
Newspaper Advertisements and Daybook Sales  

S. Diane Barnard, Auburn University 
 

   Eighteenth century American colonists, previously viewing themselves as living in 
remote and isolated outposts of European and British culture, began to see themselves as vital, 
active participants in the predominantly British culture from which they originated. Fully 
participating in the web of British Atlantic trade, their primary category of consumer goods was 
cloth, clothing, and cloth furnishings (Breen, 2004; DuPlessis, 2005; Hancock, 2005; 
Landsman, 1997).  This web of trade and business practices continued into the 19th century and 
is illustrated in newspaper advertisements featuring the latest shipments of textiles available at 
local general stores.  
 
  An examination of 17 Alabama newspapers, 172 issues from 1812 to 1850, indicates that, 
with minor variations, these practices and trade web continued.  Examination of newspaper 
advertisements informing consumers of available textile and apparel items, business practices 
of store owners, and store daybooks, indicating the daily sales of textiles and other goods, 
places the business practices of 19th century Alabama general stores and newspapers in 
historical context as another and continuing facet of the international textile trade.  
 
 The categories of goods available in the colonies and the number of goods in those 
categories soared between 1730 and the 1770s.  These goods, including textiles manufactured 
for the North American market, were generally received by colonial stores from large American 
wholesale merchants associated with British business agents in London or Bristol, England, to 
supply large assortments of merchandise from china to nails to cloth (Berg, 2005). Stores in 
19th century Alabama generally operated within the same type of merchant wholesale system to 
supply their stores with goods. 
 

Alabama newspaper advertisements in the 1800s continued 18th century merchant  
practices. Richly descriptive lists of textiles detailing color, weave, weight, and country of origin 
appeared in papers. Combined with attention to layout and typeface, ads were calculated to 
whet the curiosity of customers desiring European style (Eddis, 1969).  Alabama country stores 
often advertised the same items as large towns like Montgomery, Huntsville, Mobile, or 
Tuscaloosa, despite the variation in economic and social status of residents. 
 

Alabama general store daybooks provide a picture of significant differences between 
goods advertised and goods purchased. This is perhaps due to the continuation of the 
merchant wholesale system employed by store owners, although all items in the assortment 
may not be the best fit economically or socially for their particular customers.  Store owners 
were considered to be purveyors of culture and gentility and the European origins of goods 
became synonymous with fashion, discerning quality, and variety. Store owners often 
attempted to introduce goods to the community in an effort to foster more sophisticated tastes 
among customers (Byrne, 2006).  
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How Girls Define Sexy Clothes: A Literature Review 
Kimberly Miller-Spillman, PhD, University of Kentucky 

 
 
 Literature on girls’ sexy dress is growing; however, seldom in research studies do girls get 
to define what they consider to be sexy dress. For example, Goodin, Van Denburg, Murnen & 
Smolak, 2011 performed a content analysis of over 5,000 clothing items available through 
major U.S. retailers for girls 6-14 to determine the presence of sexualizing characteristics in 
girls’ clothing. The authors reported that 30% of the clothing items examined had sexualizing 
characteristics. Prior to their analysis the researchers defined sexy dress as an item that 
revealed a sexualized body part, that emphasized a sexualized body part or had characteristics 
associated with sexiness, and/or had writing on it with sexualizing content. But what do girls 
think about these categories? Would they agree with the authors?  
 
  Objectification is one theory that is often seen in the research literature on girls’ dress as 
girls can often fall into self-objectification when they internalize societal messages that female 
bodies are objects of the male gaze. In addition, researchers have found that men over-estimate 
the sexual interest of women based on their clothing style (Gueguen, 2011). The current study 
focuses on girls’ definitions of sexy clothes. In order to compare girl’s definition of sexy dress to 
others’ definitions we must first clarify how girls define sexy dress.  
  
  The current study will delve into girls’ intentions where clothing is concerned. Whether 
girls are trying to attract a sexual partner, or express their sexuality in a public way (Bettis & 
Adams, 2006), or trying to fit in with their friends (Goodin et al, 2011), this research will go 
beyond current literature of describing sexy clothes to describing the intention of girls wearing 
these clothes. The current study has two parts. First we will use focus groups with females ages 
18-22 to explore their definitions of sexy dress. Secondly, we will use the information from the 
focus group to develop quantitative questionnaire items in order to survey 200 females of the 
same age. 
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Cosmetic Counter Connotations for Millennial Black Women and Beauty, 
Jaleesa Reed and Katalin Medvedev, The University of Georgia 

 
 
  



Vogue Magazine Covers and Art Movements—1920s America 
Ann Beth Presley, Ph.D., Auburn University 

 
In the 1920s, the U.S. had a population of approximately 106 million and the average 

income was approximately $1240.00.  A car could be purchased for less than $400 and 
Prohibition had begun.  World War I ended in 1917, but a world-wide flu pandemic, in 1918, 
killed at least 20,000,000 people.  Art Nouveau was fading and Art Deco was growing in 
popularity and influence. 

 
Art Deco is the follow-up style to Art Nouveau (most popular 1890s-1910).  The change 

from the curvilinear and organic forms of the Art Nouveau style was dramatic. It is a style 
using geometric forms, often symmetrical, bold colors, much more rectangular in shape, and 
reflecting modern technology.  Its influence was seen in multiple design areas, including 
fashion, jewelry, home décor and architecture (Sterner, 1982). 

 
The purpose of this study was to analyze covers of Vogue magazine during the decade of 

the 1920s, and to examine the transition from the influence of Art Nouveau to Art Deco in art 
movements shown in the fashion illustrations. 

 
In the 1920s, Vogue and Harper’s Bazaar were leading fashion publications in the U.S.  

The majority of visuals, including the covers, were drawn by leading fashion illustrators of the 
day.  Covers of Vogue were chosen for this analysis because the magazine was (and still is) a 
leading fashion magazine that women look to for cutting edge fashion.  Vogue was published 
twice monthly with extra (holiday, etc.) publications generating 248 covers from January 1920-
December 1929.  All covers were analyzed for the decade.   

 
For this preliminary study, five design features were chosen to evaluate covers from 

1920-1929:  1) geometric 2) stylized floral 3) zig zag/chevron (rectilinear) 4) rectangular 
silhouette and 5) curvilinear lines.  Preliminary content analysis of Vogue magazine covers of 
the 1920s reveals a transition from the influence of Art Nouveau to the Art Deco period.  The 
shift from curvilinear shapes to a more geometric form is easily followed via the covers of 
Vogue magazine. The beginning of the decade was dominated by designs characteristic of Art 
Nouveau curvilinear features (stylized flowers, flower stalks, tendrils, etc.). In 1920, 18 
curvilinear shapes were seen with a high for the decade of 24 in 1921 and falling to a low of 3 in 
1929. In 1920, 8 covers displayed some form of stylized floral design either on clothing or as 
part of the background, and by 1929, this motif/style had dropped to 1 use for the year.  

 
In 1920, only one cover featured a rectangular shape characteristic of Art Deco. The first 

silhouette completely tubular/rectangular was found on the March 1, 1924 cover (as shown in 
Figure 1.) By 1924, 12 covers featured rectangular silhouettes. In 1929, rectangular silhouettes 
had decreased to 5 and the trend to the softer, more draped designs of the 1930s was easily 
visible. 

 
The use of geometric designs increased from 1 use in 1920 to 7 in 1927, 1928, and 1929. 

The zig zag/chevron often associated with Art Deco, showed little variation with 2 uses in 1920, 
3 in 1925 and 1 in 1929.  Yet, the examples in the latter half of the decade are quite dramatic (as 
seen in Figure 2.)  



 
In the 1920s, Vogue magazine, as a leading fashion publication, reflected the new 

fashion trends showing the transition from Art Nouveau to Art Deco in its covers.  The 
rectilinear lines and geometric prints were part of the fashion of the day.  The 1920s were 
marked by never before seen trends in women’s clothing, including boxy silhouettes, low, 
dropped waistlines, hemlines at and above the knee and stockings designed to be seen.   

 
 
 
 

 
  

 
 

 
 
 
 
 
 

 
Figure 1. March 1, 1924, Vogue        Figure 2. January 1, 1925, Vogue 
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A Small Town’s House of Fashion:  Marketing the Estes-Parks Store 1922-1928 
Carrie Helm Cox, Ph.D. 

 
This paper illustrates how one 1920s, small town department store separated itself from 

its earlier history as a dry goods company by marketing itself as the town’s “house of fashion” 
(see Tortora & Marcketti, 2015, Ch. 13).  Prior to the 1920s, mail-order and “dry goods” stores 
offered small town consumers access to utilitarian necessities for survival (e.g., food, fabric, 
and hardware) and some ready-to-wear items.  With the growing availability of women’s ready-
to-wear and expansion of mass communications during the 1920s, consumers became 
increasingly interested in acquiring the latest fashions (Burns, Mullet, & Bryant, 2011).  How 
did small town dry-goods stores reinvent themselves to become relevant purveyors of the 
fashion trends emerging from New York and Paris?  Small, dry goods retailers needed to evolve 
into “department stores” and alter their marketing and advertisement ploys.   

 

 
 
Evidence of this transition lies within the 1920s marketing and promotional activities of 

Estes-Parks Department Store (Columbia, Missouri), which was the “John H. Estes Dry Goods 
Company” prior to 1924.  This paper reviews Estes-Parks’ marketing strategies and selling 
seasons from 1922 to 1928.  The newspaper announced the name and management changes 
promising “extensive improvements will be made and many profitable and pleasing features 
inaugurated” (“Now the Estes-Parks Store,” January 21, 1924, p. 2).  Thereafter the store name 



became simply Estes-Parks with “The House of Fashion” underneath.  To evolve and promote 
its image as a legitimate source for fashions, Estes-Parks relied on a variety of marketing 
methods including newspaper advertisements, shopping columns, store displays, publicity, and 
fashion shows.  The Columbia Missourian newspaper was studied to locate Estes-Parks 
advertisements from 1922, 1924, 1926, and 1928, which uncovered over 300 advertisements.  A 
weekly shopping column also described the new arrivals, sales, buying practices, selling 
seasons, and the variety of available merchandise to enhance their “house of fashion” mystique.  
The shopping columns also served as “brag sheets” highlighting special merchandise and 
exclusive fashions.  Advertisements and shopping columns illustrate how Estes-Parks not only 
marketed its merchandise but how it persuaded small town consumers to accept it as a credible 
source of couture thought to be only available in larger cities.   
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